
What’s your story?
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Head of Digital at Orchard

mike@orchardpr.com
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Some of the great not-for-profits we work with



BUILDING YOUR STORY

• WHY USE STORIES

• DEFINE YOUR GOAL(S)

• IDENTIFY YOUR AUDIENCE

• CREATIVE BRAINSTORM

• STORY STRUCTURE

• REVIEW

orchardpr.com  3



WHY USE STORIES
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VIDEO DEMAND
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DEFINE YOUR GOAL(S)
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IDENTIFY YOUR AUDIENCE





CREATIVE BRAINSTORM



STORY STRUCTURE



WHAT ELSE MAKES A STORY?



WHAT ELSE MAKES A STORY?

T
R
U
T
H

Topical
Relevant
Unusual
Trouble
Human



REVIEW



BUILDING YOUR STORY - RECAP

• WHY USE STORIES

• DEFINE YOUR GOAL(S)

• IDENTIFY YOUR AUDIENCE

• CREATIVE BRAINSTORM

• STORY STRUCTURE

• REVIEW



Not-for-profit video service
At Orchard, we believe in using 

communications as a force for good. 

That's why we offer a discounted video 
service to charities and not-for-profit 

organisations. We want to help you tell your 
story and achieve your objectives.

To find out more, contact mike@orchardpr.com

mailto:mike@orchardpr.com
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